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Yes! |

Nt to save scenic VWisconsin!

Here’s my contribution to Citizens for a Scenic Wisconsin in the amount of:

( ) $10 Basic

() $25 Scenic Friend

( ) $50 Scenic Leader

() $100 Scenic Supporter () $250 Scenic conservationist () $500 Scenic Investor

() $1,000 ScenicVisionary () Other $

All members will receive an informative newsletter three times a year.

Name:

Address:

City:

Phone;

P bl

-mail address:

ke A

I would like to serve: () on a committee

( ) other:

Person(s) | think would also
be interested in CSW:

Name:

City:

Name:

City:

() as a city or county organizer

I would prefer to charge my:
3 VIsA 1 MasterCard

Account No:

Exp. Date;

Total mg_ﬁm“ $

Signature:

CSW is a not-for-profit organization.
Contributions are tax-deductible as provided by law.

Citizens for a Scenic Wisconsin
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We can rescue Wisconsin roads and cities
from the growing visual blight of billboards.

We can preserve Wisconsin's irreplaceable scenic
beauty. It's time to enact tough billboard controls,
and there’s a grass-roots citizens group to help.
We're Citizens for a Scenic Wisconsin, and
we need you and your neighbors to send an
e-mail, pick up the phone, get involved,




A success story from Vermont:
scenic beauty is good for business

How did a tourist state like Vermont eliminate billboards? A 1967
study determined that outdoor advertising was detrimental

to economic development and tourism. The legislature

banned new billboards, with existing billboards to: be

retired over a five year period. The result? Tourism

spending shot up 50% in the two years after

Vermont became billboard-free. Recently, in

1997 an ‘independent study and public opinion polls
supported a continuation of the ban.

Wisconsin isn't Vermont, yet, but we could be. It's our choice.

@ Printed on recycled paper. February 2001




Citizens for a Scenic Wisconsin

SAMPLE LETTER
To your Senator and Assemblyman in the State Legislature in Madison

This sample is intentionally brief. It is intended to get you started on your own letter.
You can use the basic ideas and add your personal opinions or specific accounts of
billboards in your area to create an effective original letter.

You can also use the letter as. Just fill in your address, the name of the legislator and
sign it. But for greatest impact on your legislator in Madison, write or print the letter on
your own stationery.




, 2000

Senator
PO Box 7882
Madison WI 53707

Subject: Billboards in Wisconsin

Dear Senator R

I have noticed more and more billboards along the roads and in the landscape.

These signs are ruining the scenery and the charm of Wisconsin, and I believe that the
great outdoors should remain free of visual pollution.

I have no use for advertisements on large signs and object to annoying commercial
messages that I cannot avoid seeing. e '

I urge you to support or co-sponsor Senator Baumgart’s Billboard Bill which will
prevent the construction of any more billboards, provide for gradual removal of the most
disturbing billboards and allow expanded use of small tasteful tourist-oriented directional
signs.

Please do the right thing and take steps to preserve our natural scenery and improve
the appearance of our communities.

Sincerely,




, 2000

Representative
PO Box 8952
Madison WI 53708

Dear Representative ,

I'have noticed more and more billboards along the roads and in the landscape.

These signs are ruining the scenery and the charm of Wisconsin, and I believe that the
great outdoors should remain free of visual pollution.

I have no use for advertisements on large signs and object to annoying commercial
messages that I cannot avoid seeing.

I urge you to support or co-sponsor Senator Baumgart’s Billboard Bill which will
prevent the construction of any more billboards, provide for gradual removal of the most
disturbing billboards and allow expanded use of small tasteful tourist-oriented directional
signs.

Please do the right thing and take steps to preserve our natural scenery and improve
the appearance of our communities.

Sincerely,




Citizens for a Scenic Wisconsin, Inc. Date
7525 Oakhill Avenue Wauwatosa WI 53213

Membership Application

Name
Address

zip

Phone Email

Mark the areas of scenic conservation that you are interested in:
___ Billboard control
____ Road-side tree-cutting regulation
__ Wildflower programs
__ Scenic by-way programs
__ On-site sign regulation
_ Graffiti control
Code enforcement

Other

Would you be willing to serve
On the board of directors As an organizer of a city or county chapter
On a committee Other

Indicate the level of contribution you are making:
10 Basic Membership
25 Scenic Friend
50 Scenic Leader

100 Scenic Supporter

250 Scenic Conservationist CSW is a not-for—profit organization.
500 Scenic Investor Contributions are tax-deductible.
___ 1000 Scenic Visionary
____ Other Make your check payable to:
50 Organizations Citizens for a Scenic Wisconsin

and mail it to the address above.

Identify persons that you think would be willing to participate in CSW.
Name City or Town

All members will receive the informative newsletter Viewpoints, published by Scenic
America, 3 times a year.




Billboard Regulation in Wisconsin: A Sign of the Times or a Time

of the Signs

L. Ward Lyles

Background Data

What is a Billboard?: Billboards are off-premise advertising signs owned
and operated by private companies (Figure 1).

Who Cares About Billboards?:

1. Supporters of Increased Regulation: Citizens for a Scenic
Wisconsin, Scenic America, Kohler Company, Environmental
Groups, etc.

2. Opponents of Increased Regulation: Outdoor Advertising
Association of Wisconsin, Outdoor Advertising Association of
America, Billboard Companies, Landowners, Advertisers, etc.

3. Neutral Parties: Wisconsin Department of Transportation

Legal History: Wisconsin law parallels federal law regulating billboards.
The Bonus Act (1959) and the Highway Beautification Act (1965), the two
primary pieces of federal legislation, use zoning and corridor creation to
control billboards; both contain major loopholes.

Recent Policy Events: In 2001 the DOT enacted billboard fees of either $35
or $50 per billboard, depending on sign classification. Also in 2001, a
budget amendment allowing billboard owners greater ability to cut trees in
the public right-of-way was line-item vetoed by the governor. Within the last
three years, two legislative bills, Senate Bills 18 (1999-2000) and Senate Bill
219 (2001-2002) would have ended all new billboard construction, raised
billboard fees, and used the fees to remove billboards; Assembly Bill 533
(2001-2002) would have limited the DOT’s ability to promulgate rules
enacting billboard fees. All three bills failed,

Figure 1: Bulletin Billboard On U.S. Highway 12 Near
Baraboo, W1

Number of Billboards

(1997 Scenic America Survey)
1. Florida (20,711) ' 6. Missouri (13,561)
2. Ohio (16,436) 7. Mlinois (13,192)
3. Texas (15,409 8. Michigan (12,058)
4. Wisconsin (14,990) 9. Tennessee (11,077)
5. Pennsylvania (14,127) 10. North Carolina (10,253)

20. Minnesota (4,835)
24. lowa (4,128)

Public Opinion Survey Results
(Outdoor Advertising Association of Wisconsin and Scenic America)

79% of Wisconsin Residents polled find billboards ‘very’ or ‘somewhat’
useful in locating good and services (OAAW).

69% of Missourians believe that fewer billboards would make their state
more attractive to tourists, while just 26% disagreed (SA).

Michigan residents favor a ban on new billboard construction by a 60%-
32% margin; moreover, more than 90% of Michigan residents believe
the state has too many billboards or the right amount of billboards
(versus just 2% who want more) (SA).

Figure 2: The Number of Billboards and Public Opinion Survey Results

Public Policy Issues

1. Economics: The billboard industry
contributes to the economy, the question is,
how much?

a. Jobs — roughly 500 ,

b. Income per billboard: $300 to $5,000 per
month

c. Companies: 25-30 Major Companies —
many are national or international
subsidiaries.

2. Aesthetics: Billboards are ugly. The
question is how much do they degrade the
landscape?

a. State Numbers (Figure 2)
b. Public Opinion Polls (Figure 2)

3. Tourism: Billboards. provide cheap
advertising to tourism-oriented businesses.
They also mar the scenic landscape that
attracts tourists in the first place. Which
issue impacts tourism more?

4. Property Rights: Billboards are privately
owned property and private property rights
must be respected. Yet, billboards only have
value because of their use, and degradation,
of a public resource, the scenery alongside
roads.

5. Regulatory Expenses: Any policy
implemented will have regulatory costs.
How much will taxpayers pay?




Policy Options Spectrum of Quantity Policy Options
Most Billboards Fewest Billboards
Quantity Options: affect the number of billboards in the J l
landscape (See Figure 3).
1. Status Quo: law stays as currently stands. l | | I | ! !
2. Capand Replace: Set a ‘cap’ for the total number of A B C D E
billboards and only allow replacement as long as the total
remains under the cap. ‘
3. Moratorium: Allow no new billboards to be constructed. i 1 ions
4. Moratorium with Grant Fund: Allow no new billboards to be A: Status Quo
constructed and set up a grant fund to purchase and remove B: Cap and Replace
existing billboards. C: Moratorium
5. Moratorium with Amortization: Allow no new billboards to be D: Moratorium with Grant Fund
constructed and allow existing billboards to remain standing E: Moratorium with Amortization
for a set period of time after which all must be removed.
Quality Options: affect the appearance of billboards in the Figure 3: Spectrum of Quantity Policy Options
landscape and fall into two classes 1) location and 2) size.
Location:
I.  Exit Proximity: Allow billboards only within a set distance of Pbic Paicy Towied mmwww
an exit. [Poliy Oplora
2. Concentration by Scenic Designation: Allow billboards only :;:%%cf
on roads, or segments of roads, designate to have a rating 2 Cop o s
below certain scenic value. [ Moo G i
3. Road Type: Allow billboards on certain type of roads, e.g. on I”W
interstates but not state highways. —
Size: e
1. Height: Allow signs only to be below a certain height above _i;;»ﬂgg_«
ground level. 3 Lightng
2. Area: Allow sizes only of a certain area. W. COMPLENENTARY _
3. Lighting: Allow no lighting, lighting only between certain 3 Exoanted Goverirarial
hours, or lighting only below a certain intensity. . lncmased Pt Foes
Complementary Options: do not affect quantity or quality but can
stand alone or facilitate the implementation of quantity or quality Figure 4: Schematic of Public Policy Issues and Policy Options
options. 5 R .
1. Increased Governmental Signs: could provide a more
affordable advertising medium to businesses and an easy
to recognize and locate standardized source of
information for the traveling public (Figure 5).
2. Improved Tagging System: tags on the billboards would
contain basic information making information more Figure 5: Governmental
accessible to the public. Tourist Oriented
3. Increased Permit Fees: increased revenue could allow Directional Sign
the DOT to fund programs to remove or relocate (www.scenicmichigan.org)
billboards.

Recommendations

1. Increased disclosure of information; without information, the public and legislators cannot make informed decision about
how to regulate billboards. The onus of this task falls on the billboard industry because it controls most of the information.

2. Increased communication between the two opposing groups. Both groups need to clarify their short-term and long-terms
goals, their concerns about the status quo policy, their concerns about the other group’s agenda, and their hopes for future
legislation. Only increased communication will lead to effective policies.

3. Implement a policy containing quantity, quality and complementary elements. For example, institute a cap and replace,
with a 10,000 billboard cap, with a concentration along non-scenic road segments, and an increased governmental sign
program as well as increased permit fees to relocate billboards to non-scenic road segments. ‘




New billboards
‘obscure historic

oards are an example of the damag&
that can be done to our scenic heritag

Billb

oard Bill debated

SB 219 WOULD CALL A HALT TO NEW BILLBOARD CONSTRUCTION

A bill that would prevent the con-
struction of any new billboards was
discussed in the Senate Committee
on Environmental Resources last
Winter:

THE GROUND-BREAKING = BILL, SB 219
authored by committee chairman Sen.
James Baumgart of Sheboygan, received a
well-attended public hearing in August and
brought public attention to the issue of
scenery and billboards. The committee
vote in December was | to 4, so it did not
go on to the senate floor.

While there was general agreement
among the four committee members as to
the intent of the bill, several factors added
up to cause them to vote against it. There
are several large billboard companies in
the Green Bay area and they influenced
senator Hansen with the prospect of job
losses. Some of the senators felt that local
control (by towns villages and cities) of
billboards is sufficient and that a state law
is unnecessary.

t enator’s distri
CSW can be satisfied with the atten-
tion that SB 219 brought to scenery and

billboards in the senate. Last session our
bill did not even get a hearing, while this
session we got a hearing and made a good
showing at it. (On average, only | bill in 4
passes.) Sen. Baumgart says he will pro-
pose a new bill in the 2003-2004 legislative
session which begins the first week in
January 2003. CSW will work with him to
accomplish our goal while taking into
account the points that the committee
members made. CSW members should

In a significant success for CSW, in
August Gov. McCallum vetoed a provision
in the budget bill that would have allowed
billboard owners to clear-cut trees and
bushes on public right-of-way that might
be blocking the view of their billboard
advertisement. @




_ Citizens for a
~ Scenic Wisconsin

7525 Oakhill Ave.,
Wauwatosa, Wi 53213

E-mail:
Website:

" Fax:

tizens for a Scenic Wisconsin
is a not-for-profit organization.
—ontributions are tax-deductible

as provided by law.

Citizens for a Scenic Wisconsin

is affiliated with
Scenic America,

in Washington, D.C,, the only

national organization dedicated
to protecting natural beauty

~ and the distinctive character

of our communities.
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Viroqua
PRESIDENT

Madison
VICE PRESIDENT

New Berlin
SECRETARY

Wauwatosa
TREASURER

Sturgeon Bay
Oshkosh
Ambhert Junction
Kohler
Madison

Wauwatosa
EXECUTIVE DIRECTOR

EDITOR

EDITORIAL DESIGN

262-242-4299

pro-beauty.
pro-Wisconsin.
pro-tourism.

A message

BY CHARLES MITCHELL | EXECUTIVE DIRECTOR | CITIZENS FOR A SCENIC WISCONSIN

On March 30th, Citizens for a Scenic
Wisconsin passed the two-year mark
as an organization. A certain maturity
is now setting in.

IN MARCH 2000, CSW WAS LITTLE MORE THAN A
group of four founders and a few interested per-
sons that attended the first meeting. The four
founders, from four corners of the state, became
the board of directors and officers. ROY AIKEN of
Sturgeon Bay, DAVE FRY of Minocqua, CHUCK
MITCHELL of Wauwatosa and VERNIE SMITH of
Viroqua.

Today, we have a board of directors of ten
dedicated people who bring experience from all
walks of life. In March this year, my two-year term
of office as president expired, and Vernie Smith
took over as president. | am continuing my duties
as executive director and we are a stronger orga-
nization in the process.

ROBERT KENNEDY of Wauwatosa has assumed
the responsibilities of Treasurer and has our
finances under control with his computer skills.
PAT DVORAK remains steadfast in her duties as
Secretary and RICK CHENOWETH took Vernie's
place as vice-president.

We now have over 300 members. We are for-
tunate to have several dedicated active members

who provide valuable services to the organization.
Also, BRADLEY-JORGENSEN, an editorial design
firm, kindly puts together our newsletter.

During the course of the Fall and Winter we
have become more organized than ever with the
development and adoption of a new Strategic Plan
under the guidance of board member TOM
MILLER, an association management consultant.
(See article on back page.) Perhaps the most
important element of the Plan is the Mission
statement, composed in a process of thoughtful
discussion by the board. Our mission is to lead,
organize and support efforts to protect and
enhance Wisconsin’s most precious resource —
its scenic beauty. This statement guides us in all of
our projects and toward all of our goals.

Part of our maturity is the realization of the
importance of funding to the survival of an organi-
zation. We hope you will respond to the enclosed
appeal letter.

CHUCK MITCHELL

MANY WISCONSIN TOWNS PROHIBIT BILLBOARDS | Please advise CSW if your town or city prohibits
billboards. We are compiling a list to be used by other towns in drawing up ordinances.

assumes

VERNIE SMITH is a founding board member of CSW. He has been
a member of Scenic America, Washington D.C., (formerly the

Coalition for Scenic Beauty) since 1985.

Vernie works for a civil engineering firm in La Crosse. He
resides in Viroqua, where he is a City Alderman. During the early
1980's he worked for Collins La Crosse Sign Company (now
Collins Outdoor). It was then that he began to see how billboard
proliferation was degrading the appearance of his community,

western Wisconsin, and the state.

Vernie believes that ‘scenery’ isn't something that should be
available only in isolated pockets, like the occasional rustic road or
state park. The places where the great majority of us spend most of
our time need to be valued for their inherent beauty as well. He
believes that protection of our scenic resources is important not
only to our quality of life but to our overall economic well being.

www.scenicwisconsin.org




A billboard is right up there.
Day and night. Lurking.
Waiting for another ambush.
It simply won’t go away. JISNN1s
turned off.

Wisconsin’s h IStO I y of billboard legislation
and CONtroversy

BILLBOARD REGULATION BEGAN WITH A FLURRY OF | Society of Landscape Architects and the Wisconsin

state laws following the federal acts of 1958,1959 and | Garden Club Federation cil
1965. These acts used bonuses or withdrawals of w ' omparison to the

federal funds to induce the states to control road- utdoo in

side advertising on the new Interstate System. But In 1972, seven years after the 1965 federal law

controversy began in Wisconsin as early as 1931 | was passed, the legislature passed Assembly Bill 1411

when bill 571A was introduced into the Assembly. which recreated 84.30 and added the state Federal
The state’s earliest roads were in southern | Aid Primary highways to the coverage.

Wisconsin and they were privately financed; often: - ~-In_ 1986, bills were co-sponsored in the Senate

poorly located and without uniform quality. | and Assembly (SB526 & AB822) to stop new bill-
Automobile ownership was growing by leaps and | boards in rural areas and allow non-conforming signs
bounds. In 1911 the State Highway Commission was | to be removed with the use of state money. Familiar
formed which set up a state highway department. It | names of co-sponsors include Black, McCallum,
hard to imagine he proliferation of home=- | Risser, and Chvala. The Wisconsin Coalition for
‘  at intersections | Billboard Control campaigned in favor of the bills,
2ring 1. Concrete and | with the leadership of activist Virginia Kraut of
macadam roads become the norm for a state high- | Green Lake. Neither bill passed.
way system initiated in 1917 as traffic became heav- in 1989, the Door County Environmental
ier. Assembly Bill 57 A was introduced in 1931 to | Council organized support for a bill increasing coun-
require some state control of outdoor advertising. | ty boards’ authority to “regulate, restrict or prohibit
Billboard owners would have to have an annual | the maintenance and construction of signs and bill-
license, post a bond and obtain an annual permit for | boards visible from any state or county trunk high-
each sign. Outdoor advertisers must have started way.” A lobbyist was hired and after a successful
the Outdoor Advertisers Association of Wisconsin at campaign, AB635 passed the Assembly, but did not
about this time. The Richland Center paper editorial- get to the Senate floor before the session ended.
ized that the bill was not needed and it would In ‘July 2001, lear
deprive farmers of fees for use of their land. The bill | increa:
stalled in the judiciary committee. visibili
Following the passage of the Federal-Aid | removal from th ; etoec
Highway Act of 1958, Governor Gaylord Nelson sub- by Governor McCallum after public outcry. In
mitted a bill (684A in 1959) which created Statute | August, a large group of supporters rallied in
84.30 restricting, regulating, and licensing billboards | Madison for a é-hour plus hearing on Senator
along the Interstate highways. It passed both houses Baumgart’s SB 219 to prevent new billboards, per-
and the provisions of 84.30 are substantially the | haps the strongest billboard control ever presented.
rules in Wisconsin tod 959 to pass | There was also a large group of outdoor advertisers
overage - speaking in opposition. The bill stalled in committee.
le Council, but as did CSW continues its work with legislators inter-
. Among five organizations list- | ested in new and creative bills that will protect our
the Roadside Council were the | scenic heritage. ® ~

569 asse
ed as affiliated with
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HIGHWAYS CONTINUES TO INCREASE, preserving and en-
nsin’s communities and countryside requires constant effortand

irect: izens for a Scenic Wisconsin (CSW), at its January
three years. By stressing coalition building, the plan
organizations dedicated to the stewardship of Wisconsin’s scenic
resources. e T » ‘ : , ; ,
CSW s a statewide non-profit membership organization dedicated solely to preserving and
enhancing the precious scenic beauty of Wisconsin’s communities and countryside. CSW was granted

its IRS 501¢-3 tax-exempt status on July 24, 2000. : ‘ ‘ '

Core Beliefs Objectives

» While our population will grow and our » Analliance with kindred organizations
landscapes will change, Wisconsin’s in the common cause of enhancing Wisconsin’s
scenic beauty need not be sacrificed scenic beauty. , - ;
inthe process. » A Scenic Summit of business, political

# Good stewardship of scenic beauty where ‘ isct '

~ welive, work & play in Wisconsin is essential
to economic well-being, is a source of pride
and is important to the quality of our lives.

- » Outdoor signage has a value in providing
information to travelers and in identifying
businesses and buildings, but large off-
premise billboards with demanding
advertisements destroy scenery.
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,@WBﬂiboards
! no friend
to tourism
industry

V2 FEE A,

e Wlsconsm tourism indus-
try needs to take a hard look
at what it is doing to itself.

It needs a major policy debate
on just how Wisconsin wants to
present itself to vacationers.

Some visitors are looking for
busy, active vacations and are
drawn to such places as Wiscon-
sin Dells, casino cities, or places
like Rhinelander and Elkhart
Lake that cater to motorized
sports.

They are the ‘
hlkers bikers, anglers, golfers,
sailors, skiers, kavakers and bird-

The tourism busines
some parts of the world have

come to the conclusion that their
bread is better buttered by

yit. In Wisconsin, tour-
ism destinations such as Kohler
and Ephrahim come to mind. The
beauty of those commumhes is
the main draw. :

Approaches cluttered

Compare that to a destination
: like Hayward,
BUSINESS which sits on the
i ss IES edge of the lovely
b AL 6:51‘} ‘Chequamegon
5’7‘ National Forest.

The silent sports advocats
starﬁng to fight back, b

1gain
sportsters on ATVs, snowmobiles
and personal ‘watercraft.

That is not to say that there
isn’t room for all kinds of recrea-
tion'in the state. My company and
others in the state make parts for
a good number of those machines,
so it would be a double standard
of major proportions to suggest
that Wisconsin not provide a

mInan ta 1100 +hora

I‘
o bﬂlbo rds, such as

Nonetheless, it seems obvious
that th ‘motomzed andsilent
sp_orts need to have segregated 2

Similarly,
h

ike Wlsconsm Vermont isa
gorgeous state, and its tourism is
boommg People go there for the

scenic beauty, and
tx

. ree other tourism-heavy
S

have xollowed Slllt

B:iiboards ruled ugly

On a local level, many tourism
destinations have also liminated

Vlitchell, founder ofa new
organization called Cltlzens fora
Scenic Wisconsin.

- That organization is callmg for
an elimination of billboards in
Wisconsin, a la Vermont, at a
tzme When the billboard industry

provision into the state
budget that allows clear- cuttmg
on public rights of way 700 feet in
front of the signs. For the good of
the toumsm mdustry,

he tourism leaders need to
thmk about backing the “smmant
” initiatives. Nothing i is
o turn off visitors more
than sprawled approaches to sc
nic commumtles E

‘Both ends of the spectrum need
to be accommodated for a tourism
which bri

‘At this point, though, there
doesn’t appear to have been much
clear thinking on a strategic level
in the mdustry on how to protect
our scenic beauty. That needs to
happen soon, possxbly with the
expanded bmboard mcursmn as
the trzgger GEaE

S
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Some Want to Limit Billboards
Betsy Robertson

Some people jokingly refer to the highways and interstates of This Afternoon
Wisconsin as one big section of the yellow pages. Next week, a bill o
will be introduced to the Legislature proposing strict regulations on the
number of billboards in the state.

There is a vision some have for the highways and interstates in
Wisconsin, one that includes rolling green hills and farmland, without
S0 many signs getting in the way. Sen. James Baumgart (D-
Sheboygan) said, “People come to Wisconsin to see Wisconsin, and
while I'm sure they don't mind some billboards, they do get frustrated
when they see billboard after billboard as they come into a
community.”

After surveying his district, Baumgart says 60 percent of residents
favored some type of limitation put on the number of billboards in the L
state. Ideally, what they would like to see are fewer of the old style "
billboards and more of the logo signs that already exist, where r Automatic
multiple businesses can advertise with less impact on the - T
environment. ‘ f

Wisconsin's Outdoor Advertising Association said their own surveys
show as much as 75 percent of residents believe billboards do
provide useful information. Wisconsin tourist Ralph Bjerke agreed,
saying, “Some of them are beneficial because they give you direction
and stuff. If you want a place to eat, you look for the billboard.”

They say 70 percent of all billboards are directly tied to Wisconsin's
$8 billion tourist industry. Take the billboards away, and it could have
a dramatic effect on the state's economy. L

“They're playing hardball...and [ think what they need to do is realize r Feature
NBC1S

they're not in a perfect industry, and if they want to share the
landscape of Wisconsin, they better sit down with the legislature and
see what can come about,” said Baumgart.

Baumgart is not ruling out a compromise with the industry over new NBC 15 .
billboards in the state. He hopes the discussion will lead to a better *;[' A ndw:
balance along the way. Stricter regulations on billboards are gaining ‘

http://www.15wmtv.com.../index.html Mtopicintid=3&subtopicintid=64&contentintid=4196  06/21/2001
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support across the state; 20 city mayors in Milwaukee County have
signed a resolution they plan to send to the Legislature.

Weather - News - Sports - Community - Message Boards - Qur Shopping Mall -
Coupons - Restaurants - Movies - Schools - Lottery - ENotify - Station Section -
Register - PDA Site - Contact Us
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Planners recommend ban of new
Downtown roof signs

Wednesday, July 25, 2001

By Tom Barnes, Post-Gazette Staff Writer

Opponents of "skyline clutter" won a preliminary victory yesterday, as
the city Planning Commission voted to recommend banning all new
rooftop signs Downtown.

In a companion measure, the panel recommended permitting signs high

on the sides of Downtown skyscrapers, but restricted their size to no
more than 200 square feet.

And in a third proposal, the commission urged restricting signs on
buildings in neighborhood commercial districts to no more than 80
square feet in size and no more than 40 feet off the ground.

Officials from business groups criticized the new sign restrictions, which
still need approval from City Council before they take effect. Council
isn’t expected to begin its discussions before fall.

The business groups said the sizes of signs are an important factor that
retailers use in deciding where to locate, adding the proposed restrictions
would only serve to drive future businesses to the suburbs, where signs
can be larger.

"I think the Planning Commission action will have a devastating effect
on businesses," said Steve Gerson, president of an Oakdale sign
company called Visual Information Systems Inc. He vowed to carry the
fight to council.

Existing rooftop signs Downtown won’t be affected by the new rules,
said Planning Commission Vice Chairman Clifford Levine.

Still in question, however, are an

application for a rooftop sign filed July 10 Related Graphic
by PNC Financial Services Group for its

Two PNC Plaza building on Liberty Click to a visual review
Avenue, and two "high" wall signs sought ~ ©f the kinds of signs

http://www.post-gazette.com/neigh_city/20010725si gnscity 1P1.asp 7/25/01
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‘restricted under the

July 6 by Dominion Resources for an area
proposed rules.

just below the roof of its headquarters
building on Liberty Avenue.

Levine said that because those signs don’t exist now, the applications
might fall under the tighter new rules because the changes were
"pending" at the time the sign requests were filed.

The precise date when the new rules would take effect -- if approved by
City Council in the fall -- hasn’t been determined yet.

Levine supported the ban on new rooftop signs and restrictions on the
size of wall signs. He singled out for criticism a large CVS drugstore
sign on the wall of a building on Forbes Avenue in Oakland as being too
large and visually cluttering the neighborhood.

Under present rules, wall signs can take up as much as 20 percent of the
surface of a building, which city planners think is too big, especially on
smaller buildings in neighborhood districts.

"Unlimited signage [size] can be disruptive and ugly in a neighborhood,"
Levine said.

Gerson, Tom McChesney of the Building Owners and Managers
Association and Jerry Speer of the Realtors Association of Metropolitan
Pittsburgh all challenged the wisdom of the proposed sign limits. They
think rooftop signs shouldn’t be totally banned, but should be decided on
a case-by-case basis instead. f ' '

"Any company that is willing to come to Pittsburgh and spend half a
million dollars and up to put a sign on its rooftop should be allowed to
do so," Speer said. :

Gerson said that 80 square feet, the proposed maximum size in
neighborhood business districts, isn’t big enough to allow companies
with long names to put their names on their buildings.

McChesney said he wondered why the commission was even taking up
the sign issue.

"The public doesn’t find signs to be that big a deal," he said.

The business officials said the growth of business identification signs is
proof of vitality in a city, but that claim was challenged by John Martine,
an architect and commission member.

Martine said that 25 years ago, when Pittsburgh was the third-largest

corporate headquarters in America, it had companies like U.S. Steel,
Alcoa, Gulf Oil and Koppers and none of them had their names on their
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Downtown headquarters buildings.

Martine was opposed to allowing any high walls signs just below the
roof on buildings Downtown, but the rest of the commission voted to
allow such signs up to 200 square feet in size.

The business groups said the size should be larger, saying a 200-square-
foot wall sign near the top of a 50-story building would be hard to read.
But the commission said the size limit was a compromise with the
alternative -- permitting no wall signs at all. Members also noted that
there could be 200-square-foot signs on all four sides of a building.

| post-gazette.com
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Capital Times - Editorial - 7/19/01

Don't change billboard law

As business reporter Mike Ivey reported in his column recently, the still-to-be-finished state budget
contains a provision that would allow billboard companies to cut vegetation on public property if it
gets in the way of their signs.

The language, which first of all has no business in a budget bill, has been inserted apparently because
the Department of Transportation has taken a tough stance with billboard firms in recent years. Under
current law, sign owners can apply to the department for a permit to cut vegetation on public land. If
the department approves, the private companies are required to pay for the cutting and cleanup and, if
vegetation is removed entirely, replace it in another location.

The sign owners are fuming that this is too tough and, besides, the department is loathe to give them
permits to hop the fences along the interstate, for example, and start chopping away. In fact, the state
transportation people are suing a La Crosse billboard firm for cutting trees on state land without a
permit. '

All of which, obviously, has spurred the budget provision. Billboard firms, after all, are known to
contribute nice bucks to legislators’ campaign coffers.

If the language stays in the budget when the legislative conference committee is finally through with
it, we hope that Gov. Scott McCallum will do the right thing and veto it. If not, billboard companies
will have carte blanche to go whacking away at trees and shrubbery that might block portions of their
billboard messages. :

No one should have a right to do that on public land without proper permission and supervision.

Billboard firms should quit whining. They do have it pretty good in Wisconsin as it is.

Some states - Vermont, Alaska, Maine and Hawaii, tourist states all - have seen fit to do away with
billboards altogether.

(END)
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Plymouth city officials object to billboard to go in town

By Emmitt B. Feldner -2 ,
5 §§° et . ﬁiv%
of The Press Staff YR QY
[ PR

A yd ) ““"}; /"‘ﬂf
PLYMOUTH U City officials see a bad sign coming. (e <

Thatis why theylll be attending a public hearing before the town of Plymouth Board of
Adjustments Tuesday night to protest.

The town is being asked to grant a quartet of variances that would allow Ray Ten Pas to erect
a V-type billboard on state Highway 57 adjacent to the cityls southeast industrial park.

S s noat e The Plan Commission is sending a letter to the town opposing the variances, and several
bl members of the commission said they would attend the hearing to voice their opposition.
el :
IThe request is more like changing the ordinance than granting a variance,O city Building
Inspector Ronald Ourada, writing for the commission, said in the letter.

The sign would be erected on the west side of Highway 57, south of county Highway PP. It
would be 14 feet by 48 feet U 672 square feet, though the maximum allowed by town
ordinance is 300 square feet. ‘

In addition, variances would be required for height, proximity to other signs and setback from
the road.

Ourada noted that the town has allowed two other billboards similar to the one being proposed
for Highway 57.

fObviously, those had the same variances,O he wrote. [For some reason, we didni’t realize at
the time that they had these variances. This is a good time to get involved in this.O

He pointed to the cityls recently adopted comprehensive master plan and the Smart Growth
law, both of which call for closer cooperation in land use and other matters between
neighboring municipalities.

The sign would be erected on a five-acre parcel between the highway and the cityls Pilgrim
Road industrial park. The former Leynse farm was recently purchased by Chuck Van Horn,
who would lease half an acre of the property near the highway to Ten Pas for the billboard.
The town Board of Adjustments also is holding a hearing to rezone the half-acre from
agricultural to highway business and the remainder to residential.
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IThe Plan Commission does not feel that a residential district is the most appropriate when
surrounded by industrial uses,O the letter to the town said.

When commissioners raised the issue of extra-territorial jurisdiction, City Attorney Ronald
Damp advised that power comes into play only with land divisions, such as certified survey
maps or subdivisions, and not in questions of zoning.

He endorsed the letter proposed by Ourada and approved by the commission. iI think this
letter sends a message,O Damp said.

The letter concludes: IWe feel that granting four variances for one sign, some of which far
exceed what is permitted, is not in harmony with the purpose and intent of this (town sign)
ordinance.O :

Top of Page

City News | Area News | Sports | Opinion | Community Calendar | Classifieds
Subscribe to The Sheboygan Press | Advertise in The Sheboygan Press
Packer Zone | WISinfo

Copyright ©2001 The Sheboygan Press. All Rights Reserved.
Use of this site signifies your agreement to the Terms of Service

http://www.wisinfo.com/sheboyganpress/city/080401-2.html 8/6/01




Vermont Statutes Online http://www.leg.state.vt.us/statutes/title 1 0/chap021.htm

VERMONT STATUTES ONLINE

TITLE 10: Conservation and Development

PART I: Development of Resources
CHAPTER 021: TOURIST INFORMATION SERVICES

§ 481. Definitions
As used in this chapter, the following terms are defined as follows:
(1) "Limited access facility" means a public highway as defined in section 1862 of Title 19.

(2) "Official business directional sign" means a sign erected and maintained by the state to
indicate to the travelling public the route and the distance to public accommodations,
commercial services for the travelling public, and points of scenic, historic, cultural,
educational and religious interest.

(3) "On-premises sign" means an accessory sign which directs attention to a business,
profession, commodity, service, or entertainment carried on, sold, or offered on the same
premises.

(4) "Outdoor advertising" means a sign which advertises, calls attention or directs a person

to a business, association, profession, commodity, product, institution, service,

entertainment, person, place, thing, or activity of any kind whatsoever, and is visible from a
- highway or other public right-of-way.

- (5) "Residential directional sign" means an off-premise sign erected and maintained by an
individual to indicate the location of his residence.

(6) A "sign" is any structure, display, device or representation, either temporary or
permanent, portable or ground-mounted, which is designed or used to advertise or call
attention to any thing, person, business, activity or place and is visible from any highway or
other right-of-way. It does not include the flag, pennant or insignia of any nation, state or
town. Whenever dimensions of a sign are specified they shall include panels and frames.

(7) "Sign plaza" means any area established and maintained by the agency of transportation
adjacent to a highway, where official information plaza plaques are grouped in tiers or on
panels.

(8) "Traffic control sign or device" means an official route marker, guide sign, warning sign,
or sign directing traffic to or from a bridge, ferry or airport, or sign regulating traffic, which
has been erected by officers having jurisdiction over the highway.

(9) "Official information plaza plaque" means a plaque erected and maintained by the state
to indicate to the travelling public: public accommodations, commercial services for the
travelling public, and points of scenic, historic, cultural, educational and religious interest,
installed at an information plaza.

(10) "Full-sized official business directional sign" means a sign not exceeding 1,200 square

inches. "Half-sized official business directional sign" means a sign not exceeding 300
square inches. :
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(d) Notwithstanding any other provisions of this title, a person, firm or corporation shall not
erect or maintain any outdoor advertising structure, device or display within the limits of the
highway right-of-way; however, this limitation shall not apply to the signs and devices
referred to in subdivision 494(1), (2), (3), (6), (7), (10), (14) and (17) of this title.

(e) Except on those highways maintained exclusively by the agency of transportation and on
limited access facilities, the limitation established by subsection (d) of this section shall not
apply to the signs and devices referred to in subdivisions 494(9) and (11) of this title. (1967,
No. 333 (Adj. Sess.), § 15, eff. March 23, 1968; amended 1969, No. 92, § 17, eff. April 19,

1969; 1977, No. 13; 1983, No. 167 (Adj. Sess.), §§ 10, 11; 1985, No. 97, eff. May 30, 1985;
1991, No. 220 (Adj. Sess.), § 2; 1993, No. 121 (Adj. Sess.), § 9; 1997, No. 120 (Adj. Sess.),
§ 9; 1999, No. 18, § 41h, eff. May 13, 1999.)

§ 496. Repealed. 1993, No. 121 (Adj. Sess.), § 10.
§ 497. Removal of signs

The owner of a sign which is not licensed under this chapter and which is not a legal
on-premise or exempt sign meeting the requirements set forth in this chapter, other than a
sign which was lawfully erected and maintained prior to March 23, 1968, shall be in
violation of this chapter until it is removed. The travel information council, or the secretary
of transportation or his designee pursuant to authority delegated by the council, may, upon
failure of the owner to remove such sign, order its removal by the agency of transportation,
and the agency of transportation shall thereupon remove the sign without notice or further
proceeding, at the expense of the owner. The expense may be recovered by the state in an
action on this statute, which shall be instituted in the superior court or Vermont district
court having jurisdiction in the area in which the sign is located. A copy of the notice of
removal shall be sent by certified mail to the owner at the last known address. If an illegal
sign is re-erected after the initial removal notice is executed, the agency of transportation
shall have the authority to remove that illegal sign without additional prior notice to the

- owner. The agency of transportation or the legislative body of a municipality shall have the

- authority to remove or relocate, or both, without prior notice, any sign, device or display

which is temporary in nature and not affixed to a substantive structure which is erected
within 24.75 feet of the actual centerline of any highway under its jurisdiction and within
the public highway right-of-way. (1967, No. 333 (Adj. Sess.), § 17, eff. March 23, 1968;
amended 1969, No. 92, § 12, eff. April 19, 1969; 1983, No. 167 (Adj. Sess.), § 13; 1993,
No. 121 (Adj. Sess.), § 11.)

§ 498. Repealed. 1993, No. 121 (Adj. Sess.), § 12.
§ 499. Applications and licensing of official business directional signs

(a) Any person who believes that he or she is eligible under section 489 of this title for an
official business directional sign may submit a written application on a form prescribed by
the travel information council. The application shall set forth the name and address of the
applicant; the name, nature and location of the business; the location where an official
business directional sign is desired; and such other information as the council may require.
The applicant shall tender with the application the standard license fee stated in section 501
of this title for each sign requested.

(b) Upon receipt of an application for an official business directional sign, the travel
information council shall refer the application to the appropriate district committee of the
travel information council with a report and the facts relative to the location. The committee
shall approve or disapprove the application. The committee shall not approve an application
unless the requested location conforms to the rules of the agency of transportation under
section 490 of this title and of the council and, in the case of town highways, of the town's
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selectboard, and the applicant is complying with all statutes and rules of the departments of
health and labor and industry regarding places of public accommodation. If the application
is approved, the council shall issue the license and forward a copy to the division of the
agency of transportation responsible for erection and maintenance of official highway signs.
If it is not approved, the travel information council shall return the application and fee,
stating the reasons for refusal and giving the applicant opportunity to correct any defects or
to be heard within 30 days by the travel information council, and to present evidence, with
or without counsel in his or her discretion. Upon written request, the council shall hear the
matter and notify the applicant of its findings and decision. The applicant may then appeal
on questions of law to the supreme court.

(¢) The travel information council shall establish a procedure and schedule for periodic
on-site evaluation of licenses which have been granted, to determine whether such licenses
have been issued in conformance with the rules of the agency of transportation and the
travel information council under section 490 of this title.

(d) The travel information council shall have the authority to deny renewal of those licenses
which are found to violate the rules of the agency of transportation and the travel
information council. A licensee who is denied renewal shall have the right to appeal under
subsection (b) of this section. (1967, No. 333 (Adj. Sess.), § 19, eff. March 23, 1968;
amended 1969, No. 92, § 13, eff. April 19, 1969; 1983, No. 167 (Adj. Sess.),§§ 14, 15;
1993, No. 172 (Adj. Sess.), § 12.)

§ 500. Repealed. 1969, No. 92, § 18, eff. April 19, 1969.

§ 501. Fees

Subject to the provisions of section 486(c) of this title, an applicant for an official business
directional sign or an information plaza plaque shall pay to the travel information council an
initial license fee and an annual renewal fee as established by this section.

(1) Initial license fees shall be as follows:

(A)‘fork full-sized or half-’s‘ized business directional signs, $75.00 per sign;

(B) for information plaza plaques, $25.00 per plaque; however, if more than one plaque is
requested by a business at the same time, a ten percent discount shall be given on the second
and subsequent plaques. ‘

(2) Annual renewal fees shall be the amount, rounded to the next higher even whole dollar,
determined by dividing the estimated cost of maintenance and administration of the official
business directional sign and information plaza programs during the following fiscal year by
the total number of licensed signs and plaques eligible for renewal during the following
fiscal year; except that the renewal fees shall not exceed the following amounts:

(A) full and half-sized official business directional signs, $60.00 per sign;

(B) information plaza plaques, $25.00 per plaque. (1967, No. 333 (Adj. Sess.), § 21, eff.
March 23, 1968; amended 1969, No. 92, § 14, eff. April 19, 1969; 1983, No. 168 (Ad;.
Sess.).)

§ 502. Repealed. 1993, No. 121 (Adj. Sess.), § 12.

§ 503. Penalty

A person who violates this chapter shall be fined not more than $100.00 or imprisoned not
more than thirty days, or both. Each day the violation continues shall be a separate offense.
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(1967, No. 333 (Adj. Sess.), § 23, eff. March 23, 1968; amended 1969, No. 92, § 16, eff.
April 19, 1969.)
§ 504. Repealed. 1993, No. 121 (Adj. Sess.), § 12.
§ 505. Relation to other laws; local ordinances
(a) This chapter shall not supersede the provisions of any local ordinances whose

requirements are more strict than those of this chapter, and not inconsistent therewith,
whether those ordinances were enacted before or after the effective date of this chapter.

(b) The provisions of this chapter with respect to sign control are not exclusive of any rights
or remedies provided the agency of transportation and the legislative bodies of
municipalities, in their respective jurisdictions, by Title 19, any other statute, municipal
charter or ordinance, the doctrines of equity or the common law. (1967, No. 333 (Adj.
Sess.), § 25; amended 1993, No. 121 (Adj. Sess.), § 13.)

§ 506. Newspaper or other vending machines; delivery tubes

(a) Newspaper or other vending machines may be allowed within the highway right-of-way
subject to the requirements of 19 V.S.A. § 1111.

(b) The copy permitted on newspaper delivery tubes shall be limited to identification
markings that do not occupy a space of more than six square inches. (Added 1993, No. 121
(Adj. Sess.), § 14.)
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(11) "Owner" means the person or persons who own a sign. Wherever it is required under
this chapter to provide notice to the actual owner or owners of a sign but is impractical to do
so, it shall be conclusively presumed that the person, firm or corporation advertised on the
sign is the agent of the actual owner or owners. Notice served on any such agent shall have
the same effect as notice provided the actual owner or owners,

(12) "Travel information means" shall include the various communication media and
methods available to collect and distribute information to the traveling public. (1967, No.
333 (Adj. Sess.), § 1, eff. March 23, 1968; amended 1969, No. 92, § 1, eff. April 19, 1969;
1983, No. 167 (Adj. Sess.), §§ 1,2; 1993, No. 121 (Adj. Sess.), §§1,2)

§ 482. Legislative findings
The general assembly of the state of Vermont makes the following findings of fact:

(1) A large and increasing number of tourists has been coming to Vermont, and as a result
the tourist industry is one of the largest sources of income for Vermonters, with an
increasing number of persons directly or indirectly dependent upon the tourist industry for
their livelihood.

(2) Very few convenient facilities and coordinated means exist in the state to provide
information on available public accommodations, commercial services for the traveling
public and other lawful businesses and points of scenic, historic, cultural, educational and
religious interest. Provision of those facilities can be a major factor in encouraging the
development of the tourist industry in Vermont.

(3) Scenic resources of great value are distributed throughout the state, and have contributed
greatly to its economic development, by attracting tourists, permanent and part-time
residents, and new industries and cultural facilities.

(4) The scattering of outdoor advertising throughout the state is detrimental to the
preservation of those scenic resources, and so to the economic base of the state, and is also
not an effective method of providing information to tourists about available facilities.

(5) The proliferation of outdoor advertising is hazardous to highway users. (1967, No. 333
(Adj. Sess.), § 2; amended 1993, No. 121 (Adj. Sess.), § 3.)

§ 483. Purposes and policy

In order to promote the public health, safety and other aspects of the general welfare, it is in
the public interest to provide information about and help guide travellers to public
accommodations and services, other businesses and points of scenic, historic, cultural,
educational and religious interest. To provide that information, it is the policy of the state
and the purpose of this chapter:

(1) To establish means by which the traveling public may receive general and specific travel
information in a timely manner utilizing current marketing and technological systems.

(2) To provide for the effective collection and distribution of travel information.

(3) To prohibit the indiscriminate use of other outdoor advertising. (1967, No. 333 (Adj.
Sess.), § 3; amended 1993, No. 121 (Adj. Sess.), §4)

§ 484. Travel information council; creation, membership, terms

(a) The travel information council is created to administer the provisions of this chapter.
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The agency of transportation shall be responsible for the administration and maintenance of

~ the official business directional sign program, information plazas and other tourist

information facilities deemed appropriate by the council. The agency of commerce and
community development shall be responsible for the collection and distribution of travel
information, as deemed appropriate by the council.

(b) The travel information council may make rules, consistent with this chapter relating to
the determination of locations for official business directional signs and to all other matters
necessary and appropriate to the administration of this chapter. In making those rules it shall
give consideration to the adequacy of information provided by highway directional signs
and the preservation of scenic and aesthetic values and shall consult with the agency of
transportation as to matters of highway safety. It shall determine whether official business
directional signs at a particular location shall be displayed in tiers or upon panels. It shall
advise the agency of commerce and community development on policies and matters
pertaining to collection and distribution of tourist information.

(¢) The travel information council shall have seven members, one the secretary of
commerce and community development or his or her designee, who shall chair the council
and six appointed members as follows: one representing the lodging industry, one the
restaurant industry, one the recreation industry, one the agency of transportation, one the
general public and one agriculture. The six appointed members shall be appointed by the
governor with the consent of the senate with the six initially appointed members appointed
as of the effective date of this chapter, with three initial members appointed for one year
terms, and three for two year terms. Three appointed members shall be appointed biennially
thereafter. The members are eligible for reappointment.

(d) The travel information council shall designate, in each state transportation district, a
person to represent business, a person to represent the public, and a person to represent the
district planning or development agencies as a committee to act for it in those districts in
considering applications for signs and the location thereof. The members of the committee
shall serve at the pleasure of the council, and a majority of a committee shall constitute a
quorum for the conduct of any business. A person aggrieved by a decision of a committee

- may ask for and shall be granted a hearing before the travel information council and may

appeal on questions of law to the superior court under Rule 74 of the Vermont Rules of

Civil Procedure from a decision of the council. (1967, No. 333 (Adj. Sess.), § 4, eff. March
23, 1968; amended 1969, No. 92, § 2, eff. April 19, 1969; 1971, No. 115, § 1, eff. April 26,
1971; 1983, No. 167 (Adj. Sess.), § 3; 1993, No. 121 (Adj. Sess.), § 5; 1995, No. 190 (Ad;.

Sess.), § 1(a), (b).)
§ 485. Official tourist information centers

The agency of commerce and community development shall establish official tourist
information centers, near the principal entrance points into the state, as determined by the
agency, and at such other locations as the agency deems appropriate, in order to provide
information about public accommodations, commercial services for the travelling public,
other businesses, and points of scenic, historic, cultural, educational and religious interest.
(1967, No. 333 (Adj. Sess.), § 5, eff. March 23, 1968; amended 1969, No. 92, § 3, eff. April
19, 1969; 1983, No. 167 (Ad;. Sess.), § 4; 1995, No. 190 (Adj. Sess.), § 1(a).)

§ 486. Official directional signs

(a) The agency of transportation, under the direction of the travel information council, shall
furnish, erect and maintain official business directional signs licensed under this chapter at
locations specified in the license. The agency of transportation may contract for the
satisfaction of all or any portion of its duties under this subsection. That furnishing, erection
and maintenance are declared to be for highway purposes under Title 19 and any
amendments thereto.
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(b) The agency of transportation shall furnish, erect and maintain certain official directional
signs at interstate highway exits wherever the exit is five miles or less from the nearest state
police office or barracks. These exit signs shall bear the words "state police," with an
indication of the distance to the state police office or barracks.

(c) The travel information council may enter into such contractual or other arrangements as
it may consider appropriate under all the circumstances with any town or city of this state,
providing for the erection and maintenance of official business directional signs and the fees
charged therefor, within that town or city, which may be distinctive to that town or city, or
providing for the administration of such official business directional signs, or for any other
matter arising under this chapter which the council considers appropriate to be administered
by that town or city; provided, however, that any such arrangement or agreement, and all
actions taken thereto, shall comply with this chapter and with the regulations adopted
hereto. (1967, No. 333 (Adj. Sess.), § 6, eff. March 23, 1968; amended 1969, No. 92, § 4,
eff. April 19, 1969; 1975, No. 60; 1983, No. 167 (Adj. Sess.), § 5.)

§ 487. Other information

The agency of commerce and community development shall provide travel information

, regarding the location of available public accommodations, commercial services for the
traveling public and other businesses and points of scenic, historic and cultural interest. It
may include in guidebooks and other published materials, paid advertising, identified as
such. This information shall be made available to the general public at places the agency
may find desirable, such as interstate rest areas, information plazas, information centers and
booths, service stations and garages, hotels, motels, and restaurants, historical attractions
and education facilities, using the most appropriate methods and means, such as
publications, audio/visual, computer and telephone. (1967, No. 333 (Adj. Sess.), § 7, eff.
March 23, 1968; amended 1969, No. 92, § 5, eff. April 19, 1969; 1983, No. 167 (Adj.
Sess.), § 6; 1993, No. 121 (Adj. Sess.), § 6; 1995, No. 190 (Adj. Sess.), § 1(a).)

§ 488. Prohibition of other outdoor advertising

No pefson may erect or maintain outdoor advertising visible to the travelling public except
as provided in this chapter. (1967, No. 333 (Adj. Sess.), § 8, eff. March 23, 1968.)

§ 489. Eligibility for official business directional signs

- Lawful businesses and points of interest and cultural, educational, and religious facilities are
eligible for official business directional signs, subject to the provisions of this chapter and to
rules and regulations promulgated by the travel information council, and subject further to
any federal law, rule or regulation affecting the allocation of federal highway funds or other
funds to or for the benefit of this state or any agency or subdivision thereof. (1967, No. 333
(Adj. Sess.), § 9, eff. March 23, 1968; amended 1969, No. 92, § 6, eff. April 19, 1969.)

§ 490. Types and arrangement of signs

(a) The travel information council shall regulate the size, shape, color, lighting, manner of
display and lettering of official business directional signs. Distinctive symbols shall be
established to the extent considered practicable by the council for each type of service or
facility, different from those for other types; and appropriate signs shall be provided for
each eligible applicant within a given category. When appropriate because of the number of
signs at one location, the signs shall be replaced or substituted with an information plaza on
which applicants may purchase advertising plaques.

(b) Subject to traffic safety regulations specifically adopted by the agency of transportation
for the purposes of this chapter, locations of official business directional signs shall conform
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to the following:

(1) Official business directional signs shall be located in the same town as the applicant
business unless one or more of the following conditions are present:

(A) The location of the sign must be in a town other than that of the applicant business in
order to satisfy the traffic safety regulations. In such case, the sign shall be located as close
to the turnoff for the business as possible;

(B) The business is located on an unnumbered highway, the turnoff from the numbered
highway is in another town and this turnoff is the only access point for the business from the
nearest numbered highway;

(C) The absence of highway destination signs directing travelers to the town in which the
business is located; and

(D) The absence of an official business directional sign creates a safety hazard for the
traveling public.

(2) Official business directional signs shall be located in those vicinities where the traveler
must change direction from one highway to another highway to reach the business or point
of interest, provided the sign is not on the same highway as the business or its on-premise
sign unless the sign is needed to alleviate a safety hazard or to eliminate an unsafe situation
as described in this section; and provided a travel information directional sign is not located
at that point and travel to that information source will cause neither undue inconvenience to
the traveler nor traffic congestion. Signs may be approved on the same highway as the
business, or its legal on-premise signing only when, in the opinion of the travel information
council or its district committees, the traveling public is placed in an unsafe situation
without one or more official business directional signs. For the purposes of this chapter, an
unsafe situation shall exist when there is insufficient visibility of a business' on-premise
signing which cannot be improved by the applicant business. Adequate visibility shall be
determined by the travel information council in consultation with the agency of
transportation. ~ ‘ :

(c) When the signs at one location are too numerous, or when highway safety requires for
other reasons, as determined by the travel information council, the signs may be removed
and the applicant business given the option to purchase advertising plaques on information
plazas, located and designed so that drivers of motor vehicles may leave the main traffic
lanes and inspect them. Information plazas may contain maps and other information,
depending on space availability, and may have telephone and other information facilities
attached to them. Sign plazas shall include the international symbol to indicate that
handicapped gasoline service is available. The agency of commerce and community
development shall be responsible for the costs of installing new information plazas and for
the installation of advertising plaques on state-owned information plazas, provided that the
secretary of commerce and community development, or his or her designee, gives prior
approval for such costs and installation. If it is not practical to install information plazas or
individual official business directional signs at any given location, because of the number of
signs or because of traffic conditions, the travel information council may in its discretion
adopt some alternative method for providing information conveniently for travelers,
including directions to zones or other geographic areas, and locally operated information
booths and offices, or multi-facility official business directional signs, or both.

(d) If an official business directional sign cannot be sited in conformity with the traffic
safety rules adopted by the agency of transportation, a person who believes that he or she is
eligible under section 489 of this title for such a sign may request the secretary of
transportation to grant a variance from the rules, setting forth in the request the physical
circumstances or conditions that make it impossible to locate an official business directional
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sign in strict conformity with the traffic safety rules. The request shall show that variance, if
authorized, will not be detrimental to the public welfare or safety and will represent the
minimum variance that will afford relief and will represent the least deviation possible from
the traffic safety rules. The secretary's denial of a variance request under this subsection
may be appealed to the transportation board within 30 days of the denial. The board's
determination of such an appeal shall be final. (Added 1995, No. 46, § 41; amended 1995,
No. 190 (Adj. Sess.), § 1(a), (b).)

§ 490a. Redesignated.
§ 491. Number of signs

Notwithstanding the provisions of section 499 of this title, the council shall not issue more
than four licenses for official business directional signs for any one place of business
eligible therefor under section 490 of this title, not more than one of which is visible to
traffic moving in any one direction on any one highway leading to the place, unless the
travel information council finds that enforcement of this subsection will be unreasonable
and will result in unnecessary hardship to the applicant. (1967, No. 333 (Adj. Sess.), § 11,
- eff. March 23, 1968; amended 1969, No. 92, § 8, eff. April 19, 1969.)

§ 492. Permitted locations

In adopting rules relating to locations for official business directional signs, the council
shall take into consideration such factors as the effect upon highway safety, the convenience
of the travelling public, and the preservation of scenic beauty. (1967, No. 333 (Adj. Sess.), §
12, eff. March 23, 1968; amended 1969, No. 92, § 9, eff. April 19, 1969.)

§ 493. On-premise signs

Owners or occupants of real property may erect and maintain on the property, on-premise
signs advertising the sale or lease of the property or activities being conducted on the
property. Those signs shall be subject to the regulations set forth below.

(1) On-premise signs may be erected or maintained, with a total area of not more than one
hundred fifty square feet, advertising activities being conducted on the same premises.
However, this limitation does not apply to signs existing on May 1, 1971, or attached to or
part of the building in which the activities are being carried on. An on-premise sign shall not
be located more than fifteen hundred feet from a main entrance from the highway to the
activity or premises advertised. The fifteen hundred foot distance shall be measured along
the centerline of the highway or highways between the sign and a main entrance. A main
entrance shall be a principal, private roadway or driveway which leads from a public
highway to the advertised activity. For the purposes of this subdivision, premises shall not
include land which is separated from the activity by a public highway, or other intervening
land use not related to the advertised activity. Undeveloped land or farmland shall not be
considered as an intervening land use.

(2) A sign advertising the sale or lease of real estate by the owner or an agent shall not have
an area of more than six square feet, including the panel and the frame. Signs attached to
"for sale" or "for lease" signs which state "sold," "sale pending," "sale under contract" or
similar messages shall not be permitted.

(3) A permitted on-premise sign shall not extend more than twenty-five feet above the
ground level or, if the sign is attached to or is part of a building, ten feet above the roof of
the building. However, this limitation does not apply to signs existing on November 1,
1967. (1967, No. 333 (Adj. Sess.), § 13, eff. March 23, 1968; amended 1969, No. 92, § 10,
eff. April 19, 1969; 1971, No. 113, § 2, eff. April 26, 1971; 1983, No. 167 (Adj. Sess.), § 8;
1993, No. 121 (Adj. Sess.), § 8.)
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§ 494. Exempt signs

The following signs are exempt from the requirements of this chapter except as indicated in
section 495 of this title:

(1) Signs located on or in the rolling stock of common carriers.

(2) Signs on registered and inspected motor vehicles except those which are determined by
the travel information council to be circumventing the intent of this chapter.

(3) Signs, with an area of not more than 260 square inches, identifying stops or fare zone
limits of common carriers by motor bus.

(4) Signs erected and maintained by a town outside the highway right-of-way, each of
which does not exceed 64 square feet in area, excluding panel and frame, which may show
the place and time of services or meetings of churches and civic organizations in the town,
and which may include a panel which identifies the name of the town, the charter date, the
date the town was founded, or any other significant date in the history of the town, and
which the town wishes to identify. The panel may bear the wording "welcome to" the
particular town. Not more than two such signs may be erected and maintained readable by
traffic proceeding in any one direction on any one highway. The signs shall meet the criteria
of the transportation agency and the travel information council.

(5) Residential directional signs, each of which does not exceed 4 square feet in area, along
highways other than limited-access facilities (but not within the highway right of way),
except that a license is required if the person maintains a professional, commercial or
business activity at this residence and wishes to indicate its existence.

(6) Official traffic control signs, including signs on limited access highways consistent with
the manual on uniform traffic control devices, adopted under 23 V.S.A. § 1025, directing
people to official state visitor information centers, nonprofit museums, fairgrounds or
‘exposition sites or nonprofit diploma granting educational institutions for people with
disabilities and postsecondary educational institutions, subject to rules adopted by the travel
information council that:

(A) are open a minimum of 120 days each year, and
(B) are located within 15 miles of an interstate highway exit, and

(C) reimburse the agency of transportation for the actual cost of fabrication, installation and
yearly maintenance.

(7) Signs of a duly constituted governmental body including traffic and similar regulatory
devices, legal notices or warnings at railroad crossings.

(8) Small signs displayed for the direction, instruction or convenience of the public,
including signs which identify rest rooms, freight entrances, posted areas or the like, with a
total surface area not exceeding 4 square feet.

(9) Signs to be maintained for not more than two weeks announcing an auction, or a
campaign, drive or event of a civic, philanthropic or religious organization.

(10) Memorial signs or tablets.

(11) Signs erected by county fairs and expositions for a period not to exceed six weeks.
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(12) Directional signs, subject to regulations promulgated by the bureau of public roads,
with a total surface area not to exceed 4 square feet providing directions to places of
business offering for sale agricultural products harvested or produced on the premises where
the sale is taking place.

(13) >Repealed.|

(14) Up to two directional signs with a surface area not to exceed one square foot per sign,
erected by a town on any existing highway signpost on highways over which the town has
jurisdiction, except class 1 town highways. The colors of the directional signs shall be in
contrast to the colors used on highway signs. Directional signs on the same highway
signpost shall be for different purposes. The erection of signs shall be under guidelines
adopted by the town. Towns may charge a reasonable fee for the installation of approved
signs.

(15) Municipal informational and guidance signs. A municipality may provide alternative
signs of a guidance or informational nature and creative design to assist persons in reaching
destinations that are transportation centers, geographic districts, historic monuments and
significant or unique educational, recreational or cultural landmarks, provided that such
destinations are not private, for-profit enterprises. A proposal to provide alternative signs
shall contain color, shape and sign placement requirements that shall be of a uniform nature
within the municipality. The surface area of alternative signs shall not exceed twelve square
feet, and the height of such signs shall not exceed twelve feet in height. The proposal shall
be approved by the municipal planning commission for submission to and adoption by the
local legislative body. Alternative signs shall be responsive to the particular needs of the
municipality and to the values expressed in this chapter. These proposals shall be subject to
and consistent with any plan duly adopted pursuant to chapter 117 of Title 24, shall be
enforced under the provisions of 24 V.S.A. §§ 4444 and 4445 and may emphasize each
municipality's special characteristics. No fees shall be assessed against a municipality that
provides signs under this section and, upon issuance of permits under section 1111 of Title
19, such signs may be placed in any public right-of-way other than interstates. This section
shall take effect upon the travel information council securing permission for alternative

- municipal signs in accordance with section 1029 of Title 23. : L ‘

(16) >Repealed.|

(17) Within a downtown district designated under the provisions of 24 V.S.A. chapter 76A,
municipal information and guidance signs. A municipality may erect alternative signs to

- provide guidance or information to assist persons in reaching destinations that are
transportation centers, geographic districts, and significant or unique educational,
recreational, historic or cultural landmarks. A proposal to provide alternative signs shall
contain color, shape and sign placement requirements that shall be uniform within the
municipality. The surface area of alternative signs shall not exceed 12 square feet, and the
highest point of such signs shall not exceed 12 feet above the ground, road surface or
sidewalk. The proposal shall be approved by the municipal planning commission for
submission to and adoption by the local legislative body. The sign proposal then shall be
submitted to the travel information council for final approval. Denial may be based only on
safety considerations. Reasons for denial shall be stated in writing. Alternative signs shall
be responsive to the particular needs of the municipality and to the values expressed in this
chapter. These proposals shall be subject to and consistent with any municipal plan duly
adopted pursuant to chapter 117 of Title 24, shall be enforced under the provisions of 24
V.S.A. §§ 4444 and 4445 and may emphasize each municipality's special characteristics. No
fees shall be assessed against a municipality that provides signs under this section and upon
issuance of permits under section 1111 of Title 19, such signs may be placed in any public
right-of-way other than an interstate highway. Notwithstanding subdivision 495(a)(7) or any
other provision of this title or of section 1029 of Title 23, alternative signs permitted under
this subsection shall not be required to comply with any nationally recognized standard.
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(1967, No. 333 (Adj. Sess.), § 14, eff. March 23, 1968; amended 1971, No. 115, § 3, eff.
April 26, 1971; 1979, No. 135 (Adj. Sess.), § 2; 1983, No. 167 (Adj. Sess.), § 9; 1991, No.
197 (Adj. Sess.), § 1; No. 207 (Adj. Sess.), §§ 1, 2; No. 220 (Adj. Sess.), § 1; 1993, No. 121
(Adj. Sess.), § 8a; 1995, No. 190 (Adj. Sess.), § 12b; 1997, No. 120 (Adj. Sess.), § 8; No.
150 (Adj. Sess.), § 6; 1999, No. 18, §§ 41e, 41g(c), eff. May 13, 1999.)

§ 495. Other regulations applying to permitted signs

(a) No official business directional sign, on-premise sign, residential directional sign, or
exempt sign may be erected or maintained, along a highway and visible from the highway,
which:

(1) Interferes with, imitates or resembles any official traffic control sign, signal or device, or
attempts or appears to attempt to direct the movement of traffic.

(2) Prevents the driver of a motor vehicle from having a clear and unobstructed view of
official traffic control signs and approaching or merging traffic.

(3) Contains, includes or is illuminated by any flashing intermittent or moving lights, or
moves or has any animated or moving parts, except that this restriction shall not apply to a
traffic control sign, barber poles, theatre marquees which are determined by the travel
information council to contribute to the historic significance of a building listed, or eligible
for listing, in the national register of historic places and which are operated in accordance
with any conditions prescribed by the travel information council, or signs of a public service
nature as determined by the travel information council.

(4) Has any lighting, unless such lighting is so effectively shielded as to prevent beams or
rays of light from being directed at any portion of the main travelled way of a highway, or is
of such low intensity or brilliance as not to cause glare or to impair the vision of the driver
of any motor vehicle or otherwise to interfere with the operation thereof.

(5) Is located upon a tree, or painted or drawn upon a rock or other natural feature, except
that this restriction shall not apply to residential directional signs.

(6) Advertises or calls attention to a business or other activity, or a profession, commodity,
product, service or entertainment not carried on, produced, sold, or offered in this state, or to
an activity of any kind which has already occurred or has otherwise terminated.

(7) Is in violation of or at variance with any federal law or regulation, including one
containing or providing for conditions to or affecting the allocation of federal highway or
other funds to or for the benefit of this state or any subdivision thereof.

(b) No on-premise or exempt sign may be erected if it is so located as to be readable
primarily from a limited access facility.

(¢) No on-premise sign, residential directional or exempt sign may be erected or maintained
which:

(1) Advertises activities which are illegal under any state or federal law applicable at the
location of the sign or of the activities,

(2) Is not clean or in good repair.
(3) Is not securely affixed to a substantial structure.

(4) Is not consistent with the standards in this chapter or regulations of the travel
information council.
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